BUSINESS STUDIES

Paper 3
Synoptic
Preparation

4.4 Global industries
and companies
(MNCs)

3.6 Managing
Change

3.5 Assessing
competitiveness

Revision and
Paper 2 Mock

3.4 Influences on
business decisions

Unit 2.A Purposes & ‘

of marketing
campaigns

4 HORKPLACE

Unit 2.C Planning
and developing a
marketing
campaign

Unit 2 Pre-
release research
and exam

Unit 2.B Marketing
campaign rationale

Unit 3 Learning Aims
E and F — Break-
even, cash flows and
busines performance

Unit 3 Learning

Aims Cand D —

Accounting and
Sources of Finance

Revision and Paper 1

Unit 3 Learning
Mock

Aims A and B -
Personal Finance

Unit 3 revision
and exam
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4.3 Global marketing
Unit 8
Assignment
2 Submission
4.2 Global markets
and business
expansion

3.1 Business
objectives and
strategy

3.3 Decision making
techniques

4.1 3.2 Business

Globalisation growth
Unit 8.B

Undertake a
recruitment
activity
Unit 8.C
Reflection of
process

Theme 2 revision and
AS paper 2 mock

Theme 1 revision and

2.1 Raising Finance AS paper 1 mock

2.4 Resource
Management

2.2 Financial Planning
2.5 External
Influences

2.3 Managing
Finance

1.3 Marketing mix and

Unit 8 strategy

Assignment
1 Submission

Unit 1
Assignment

Unit 1.E Investigate
the role of innovation
and enterprise to
business success.

Unit 1.C Examine the
environment in which
businesses operate
Unit 1.D Examine

Unit 1
Assignment
1 Submission

Business Markets

Unit 1
Assignment 2
Submission

Unit 1.A Explore the features of
different businesses
Unit 1.B Investigate how
businesses are organised

Theme 1 and 2
revision and walking
talking mock

Theme 2 revision and

mock 1.2 The market and

1.5 Entrepreneurs
and leaders

2.5 Making human

resource decisions
R066 LO4 - Be able to

review the strengths
and weaknesses of a
proposal and pitch

Submission of
R066
Coursework

1.1 Meeting Customer
Needs
1.4 Managing People

R066 LO3 - Be able to
pitch a proposal to an

: 2.4 Making financial
audience

decisions

2.3 Making

: 2 2.2 Making marketing
operational decisions

decisions

R066 LO2 - Be able to
plan a pitch for a
proposal

R066 LO1 - Be able to
develop a brand identity
and promotional plan to
target a customer profile

R065 LO3 - Be able to
develop a design
proposal for a business
challenge

R0O65 LO2 - Be able to
complete market research to
aid decisions relating to a
business challenge

R065 LO4 - Be able to
review whether a
business proposal is
viable

Submission of
R065 Coursework

Theme 1 revision and
mock

2.1 Growing the
business

1.5 Understanding
external influences

1.4 Making the
busines effective

R065 LO1 - Be able to
identify the customer
profile for a business

challenge

R064 LOG6 - Understand
different functional activities
needed to support a business
startup

R054 revision
and mock exam

R064 LOS5 - Understand
factors for consideration
when starting up a
business

1.2 Spotting a
business opportunity

1.3 Putting a business
idea into practice

1.1 Enterprise and
entrepreneurship

L

R064 LO4 - Understand
how to attract and retain
customers

R064 LOZ2 - Understand
what makes a product or
service financially viable

R064 LO3 — Understand
product development

R064 LO1 — understand
how to target a market
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